HALL ASSOCIATES TAKES TOP
AWARDS AT INTERNATIONAL
2005 SUMMIT CREATIVE
AWARDS!

Hall Associates won both the Gold

and Best of Show in this prestigious

awards competition for their

work on the local Ovarian Cancer

awareness campaign.The Summit

Creative Awards is an international

competition open to agencies with billings under 20 million. All in all,

over 3000 entries were received from 30 countries.

Of the 5 categories, Hall
Associates was the only
Canadian firm to receive Best
of Show, the remaining 3 going
to the US and Austria.To learn
more about the winning entry
and see more of our work visit

us at www.hall-assoc.com

< Backlit displays were placed in local
shopping malls and fitness facilities
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Welcome to our quarterly newsletter...

It will give you a brief look at what we do, how we do it and who we do
it for. As the Senior Account executive at Hall Associates, it's my job to
make sure potential customers are fully informed on the level of services
we have to offer. As you may or may not know, Hall Associates has been
located in London for over 30 years (that’s a lot longer than I've been
around in any capacity).

My personal work experience includes 7 years professional experience
with positions at IBM Canada, Seimens Medical Systems and in an
executive role at Toronto’s St. Michael's Hospital .

Hall Associates is unique. Not just because of its experience, but because
of the diversity of talent within the company. Nick, our Creative Director
who has over 25 years experience with the company actually started
when he was 12. Simon, our web guru, similar story. Jim, our Chief
Strategist and copy consultant’s experience includes many years as
Marketing V.P. with a major financial organization. Bill is our packaging
and promotions expert, Chris our web wonder kid ,and Brendan our flash
and graphics expert. Roger, the company founder, known here as the
‘pre-letraset’ man, provides support in the developing of programs for
our diversified clientele.

Take a quick read and give me a call if you're looking at developing new
marketing initiatives or web related programs, or if you'd

just like to see what's made us tick for

S0 many years. A

Shannon Medd-(519) 672.2713
shannon@hall-assoc.com



Meridian Technologies, headquartered in Strathroy, has chosen Hall Associates
and Hall Interactive to assist in the development of new marketing materials to
be utilized by the company’s 6 manufacturing and business development offices
world wide. Scope of work includes a dynamic new web presence and traditional
sales support materials designed to reposition the company.

As Nick Hall - President of Hall Associates - explains,“Meridian is yet another
company that recognizes the benefits of working with a communications firm that
is fluent in both traditional and webh-based media.”

Hall Associates is just completing development of
materials to support the international relaunch of the
Chicopee™ Brand of High Premium Canine and Feline
formulas for Harrison Pet Products of Kitchener.The
scope of work includes design and production of over
20 skus (in 23 languages), as well as marketing sup-
port materials for use by their international distributor
base.The web site developed by Hall Interactive will
soon feature a staggering 23 languages.

Nick Hall recently returned from a trip to Frankfurt, Germany, where he presented the
final packaging and promotional concepts to key international distributors.

From The Ground Up

Hall Interactive, in concert with Hall Associates, recently completed
its first large scale InterNext™ program for long-term client EllisDon.

The strategic development portion of the program consisted of interviews with 11
service divisions, phone interviews with several international VPs, as well as a complete
audit of all existing marketing communications materials. The resulting strategy and
positioning has influenced not only the web presence for EllisDon, but has also rippled
through to all EllisDon communications materials.”We were pleased to prove the

integrity of the InterNext™ program as applied to such a diverse and complex client, and
also with how the process, strategy and resulting creative has been so heartily embraced

by EllisDon” says Nick Hall, President and Creative Director of Hall Associates.

Currently, Hall Associates/Interactive are working on completion of the web site,
application of the positioning and architecture for several of the service specific web

Timber Creek Farms
selected Hall Associates to
assist in the development
of a new product launch.
Packaging, web presence
development and point

of purchase displays are
currently in production for
anew line of mulch and
soil products developed by
Timber Creek Farms, headquartered in Putnam.

In competition with three agencies, Hall
Associates is pleased to announce their
appointment as AOR for Roadware DCL.

With offices in Canada, U.K.and the U.S.A.,
Roadware DCL is the world’s largest
infrastructure data collection company.

Hall Associates recently completed the
rebranding of the company to reflect

its recent merger with Data Collection
Services, U.K. Also in the works are new
sales collateral, as well as promotional
programs and exhibit design solutions

- most notably the design and production
of the multi-company Canadian pavilion
for the IRF show in Thailand.

520 Talbot is an upscale apartment building
with suites up to 1900 sq. ft. located in
London, Ontario. Hall Associates developed a
comprehensive marketing program including
on-site signage, promotional literature, lifestyle
magazine advertising and news media
promotional programs.

Hall Associate’s past experience
includes the development of multi-
media programs for residential
developments, rental properties,
commercial projects and

P
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Inside spread of Old Oak brochure A
showcases unique floor plans in detail

sites, printed support collateral (including the 36 page Edifice), as well as new trade show
materials and a web launch piece — all designed to support the new EllisDon positioning.

“It's clients like EllisDon that were the catalyst for the development of the InterNext™
Program’says Simon Hall of Hall Interactive.”There is a genuine need for web sites to

be built with the same level of strategic thinking and conceptual excellence typically
reserved only for traditional marketing programs. InterNext™ gives us and the client the
template needed to accomplish this.” a



